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The Company mailed the following letter to the shareholders of the Company.[image: ][image: ]
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The following were posted by the Company to VoteGenesco.com.[image: ][image: ]
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Dear Fellow Genesco Shareholder,

Genescos 2026 Annual Meeting is quickly approaching. We are writing t0 urge
You 10 vote today on the WHITE proxy card “FOR” ONLY Genesco's nine
‘nominees for election to the Board of Directors. Your Board believes that every
‘one of the nine Genesco nominees is critical to protecting the value of your
investment and continuing the successful execution of our strategy.

We are asking for your support because a new shareholder, Bradiey Radoff,
proposes 1o elect two of his own candidates in place of your Board's nominees at
the Annual Meeting. Your Board believes that its nominees are far more qualified
to represent your interests than the individuals nominated by Mr. Radoff - and
that electing either of Mr. Radoff's candidates would piace the value of your
investment at serious risk.

Genesco has actively and thoughtfully refreshed the Board over time with seven
of the Board's nine directors appointed since 2019. Together, al of our directors
bring the right expertise and skilsets 10 oversee the Company's strategy,
‘operations, and continued execution.

Today, Genesco is a focused and well-positioned company, and your Board is
‘confident the Company is on the right path to continue driving value for all
‘sharehokders. Don't let Mr. Radoff's ambtions to gain fepresentation in the
‘Boardroom derail the strong and growing momentum building across

our portfolo.

Our Strategy is Working

Genesco laid the foundation for growth with our Footwear-Focused strategy, which
‘was designed to meet evolving customer needs and improve our cost structure in
response 1o changes in the retail landscape. Genesco was able 1o continue this
transformation throughout the macroeconomic volatiity and uncertainty brought on
by the COVID-19 pandemic, and we emerged from that period even stronger, with a
clear growth plan for further value creation.

We urge you to protect your
investment and use th

enclosed WHITE proxy card
today to vote “FOR” ONLY
the Genesco nominees.
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Under the oversight of the current Board and leadership team, we have successfully sirengthened our brands,
modemized our operations, and deivered meaningfully enhanced operational and financial results. We have
demonstrated the success of our strategic transformation, inckuding:

* Seven consecutive quarters of positive comparable sales growth, reflecting strong consumer demand and
improved brand positioning

- Significant profitability gains, driven by discipiined execution, improved product assortments, and enhanced
‘customer engagement

* Doubling of our e-commerce business since Fiscal 2020, supporied by new loyalty programs that now include.
‘over 17 milion members.

* Modemized store fleet, including more than 105 next-generation Joureys 4.0 locations as of the end of Fiscal
First Quarter 2027, which are delivering a sales ift of more than 25% compared to legacy formats

« Strengthened balance sheet and disciplined capital allocation, including the repurchase of 50% of our
outstanding shares since the beginning of Fiscal 2020

* Achieved prior cost savings target and launched new S40MM-SSOMM cost savings program through Fiscal 2029

SELECTED PEERS

CALENDAR YEAR 2023A-2025A CAGR NET SALES 2% @%

‘Our growth has consistently exceeded that of our peers across key.
financial metrics andis a direct resuf of your Board's active
‘engagement,the leadership team's discipined execuion of our
strategy, and the underlying sirength of our portioic.

ADJ.EBITDA a% (13%)

ADJ.EPS 19% 3%

Continuing Our Momentum

Entering Fiscal 2027, we are evolving our focus through our elevated Footwear First strategy that buids on the gains.
from the Footwear-Focused strategy and centers our work even more clearly around the customer, while continuing our
efforts to reshape our cost structure and position each of our brands for sustainable growth.

We have examined each of our brands for ways to buikd and improve them. Joureys has been a prime example
of the success of that approach. At Journeys, since Fiscal 2025, we have introduced new leadership, elevated

‘our product assortment, sharpened our focus on the style-led teen female consumer, and invested in a next-generation
store experience.

eLevare
DISTINCTIVE BRANDS

We focus on having the W activate brands with ‘We have the capabilties
right footwear,inthe  unique stories, product, physical and digial 10 perform, improve, and
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Journeys exemplifies how we can transform our brands, and we see meaningful opportunities in our other
businesses as well including schuh which is part of the Journeys Group:

JOHNSTON& MURPHY. schuh G |Ssnesce
s delivering strong momentum, with  is benefiting from strategic has streamiined is license portfolio
comparable sales up 7% inthe fist  repositioning and assortment and is preparing for the launch of

quarter of Fiscal 2027, supported by _ refinement, with significant potential  Wrangler footwear, which represents.
‘product innovation, discipiined pricing, ahead as we apply leamings from a compelling longer-term growth
‘and targeted marketing, including the  the Joumeys transformation. opportunity.

Peyton Manning campaign.

‘Thanks to our talented and energized teams, our brands continue to grow stronger each day, and we are confident
we can keep scaling this success across the portfoio going forward.

Creating Value for All Our Shareholders

‘As we implement our strategy, our priority has remained the same: creating sustainable, long-term value for all
‘Genesco shareholders. Genesco's total shareholder return over the past twelve months and the last two- and three-
year periods significantly outperformed both selected peers and the Russell 2000.

‘The below numbers speak for themselves. Our strategy is working, and our performance is outpacing both the
broader market and our peers in the footwear retail landscape. We will continue to capitalize on the opportuniies
‘ahead to drive even more value for our shareholders as we implement our Footwear First strategic growth drivers.

TOTAL SHAREHOLDER RETURN (TSR)' MGENESCO  MRUSSELL2000 M SELECTED PEERS
1-YEAR (LTM) 2veaR s.vear
96% 104%
68% 3%

-
| —

Bradley Radoff’s Nominees Would Jeopardize Genesco’s Progress
and the Value of Your Investment

“This s not the time to disrupt the Board or the strategy that is delivering strong resaults. Our Board members
have deep and specialized expertise across areas such as fetal, consumer brands, finance, digital, goverment and
reguiatory affais, and strategictransformation, which are necessary to oversee the strategic and operational direction
of the Company and drive long-term value. W are on the righttrack to keep driving sustained shareholder value
creation, and we ask for your support o continue the important work we have undeway. We urge you to vote

your shares on the WHITE proxy card “FOR” ONLY Genesco's nine director nominees at Genesco's 2026
Annual Meeting.

Afer interviewing and careful evaluation, we believe that Mr. Radoffs two candidates lack the necessary experience
and qualfications to represent your inerests at his critcal juncture and that electing either of his nominees would
stall the ongoing execution of our value-creating strategy and harm the value of your investment.

On behalf of your Board and management team, thank you for your continued support

Sincerely,
The Genesco Board of Directors
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Please vote “FOR” ONLY
Genesco’s nine nominees on the
WHITE proxy card TODAY!
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Genesco’s Annual Meeting of
Shareholders is coming up on
Tuesday, July 21, 2026, and we are
seeking your support for the election
of the Company’s nine director
nominees.
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Your Vote is Important No Matter How
Many Shares You Own

Electing Bradley Radoff's underqualified nominees and replacing two of our incumbent directors in
the midst of a strategic transformation would significantly disrupt the value-creating strategy that we
have been successfully executing.
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VoTe sy INTeRNET

1. Access the webste indicated on your
WHITE proxy car.

2. Enter the unique conrol mumber
Shoun on your WHITE proxy carg
‘a0 oo the prompts. (fyour
WHITE proxy card shows 2 QR code,
you canscan th code to arecty
‘acces the voting page without
‘entering your control umber)

3.1 you receive Genesco proxy
materas via em, doube-check that
the emai reiates 1 the WHITE proxy
cars, then, cickthe “VOTE NOW"
button embedded in the emai 3nd
proceed.

. Note: Pease carefuly check your
WHITE proxy cad for any deadines
tnat may appy tovoting
cctonicaty.

'DEPENDING O HOW YOU HOLD YOUR
'SHARES, YOU MAY BE ABLE TO VOTE
SV TELEPHONE:
1.Cot e tofree number indicated on
‘your WHITE proxy card and folom.

the casy instructions.

2. You i b ssked to provid the
‘ique control number shown 0 your
WHITE prony car.

3. Mot Pease carefuly check your
WHITE proxy cas for any ceadines
that may appy t voting
eiccroncaty.

Vore BY A

1.1 you received your proxy materals
oy mai, locate the WHITE proxy card
You received with Genesea's proxy
materss,

2. Mark, sign, 3nd Gte your WHITE
proxy card.

3. Return the WHITE proxy card n the
postage-pad envelope provided well
Shesd of the Annual Meetng on
21,2026,
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Resources

mezmame Letter to Shareholders Ouining Genesco'sTrack Record o Vale Creation

menie Letter to Shareholders Outining Genesco's Transformationsl 3nd Value-Creating SUategy

memase 2026 Proxy Satement

amemae 2026 Annusl Report
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