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Genesco Shareholders Re-Elect All Nine of Genesco’s Highly Qualified Director Nominees at 2026
Annual Meeting of Shareholders

July 21, 2026

NASHVILLE, Tenn.--(BUSINESS WIRE)--Jul. 21, 2026-- Genesco Inc. (NYSE: GCO) today announced that, based on preliminary voting results
provided by its proxy solicitor following the Company’s 2026 Annual Meeting of Shareholders, Genesco shareholders have voted to re-elect all nine of
its highly qualified director nominees — Gregory Sandfort, Mimi Vaughn, Joanna Barsh, Matt Bilunas, Carolyn Bojanowski, John Lambros, Thurgood
Marshall, Jr., Angel Martinez, and Mary Meixelsperger — to the Company’s Board of Directors.

Genesco issued the following statement:

“We greatly appreciate the strong support of Genesco’s shareholders in electing all nine of the Company’s directors, and the confidence they
have shown in our Board, management team and Footwear First strategy to create shareholder value. We are advancing our four strategic
growth drivers — curate and create winning product; elevate distinctive brands; create exceptional customer experiences; and build amazing
teams. Our full focus is on continuing to build on the clear momentum our organization has underway. We are confident in our path forward and
excited to capitalize on the opportunities we see ahead for our brands.”

The preliminary voting results announced today are subject to certification by the independent inspector of elections. Final voting results will be
reported in a Current Report on Form 8-K to be filed with the U.S. Securities and Exchange Commission.

About Genesco Inc.

Genesco Inc. (NYSE: GCO) is a footwear first company with distinctively positioned retail and lifestyle brands and proven omnichannel capabilities
offering customers the footwear they desire in engaging shopping environments, including more than 1,200 retail stores and branded e-commerce
websites. Its Journeys, Little Burgundy and Schuh brands serve teens, kids and young adults with on-trend fashion footwear that inspires youth culture
in the U.S., Canada and the U.K. Johnston & Murphy serves successful, affluent men and women with premium footwear, apparel and accessories in
the U.S. and Canada, and Genesco Brands Group sells branded lifestyle footwear to leading retailers under licensed brands including Wrangler,
Dockers and Starter. Founded in 1924, Genesco is based in Nashville, Tennessee. For more information on Genesco and its operating divisions,

please visit www.genesco.com.
Forward-Looking Statements

This document includes certain forward-looking statements, which include statements regarding our intent, belief or expectations and all statements
other than those made solely with respect to historical fact. Actual results could differ materially from those reflected by the forward-looking statements
in this document and a number of factors may adversely affect the forward-looking statements and our future results, liquidity, capital resources or
prospects. These include, but are not limited to, adjustments to projections reflected in forward-looking statements, including those resulting from
weakness in store, e-commerce and shopping mall traffic, restrictions on operations imposed by government entities and/or landlords, changes in
public safety and health requirements and limitations on our ability to adequately staff and operate stores. Differences from expectations could also
result from store closures and effects on the business as a result of the level of consumer spending on our merchandise and interest in our brands and
in general; the level and timing of promotional activity necessary to maintain inventories at appropriate levels; our ability to pass on price increases to
our customers; the imposition of tariffs (including the timing and amount thereof) on products imported by us or our vendors as well as the ability and
costs to move production of products in response to tariffs; the amount and timing of any tariff refunds; our ability to obtain from suppliers products that
are in-demand on a timely basis and effectively manage disruptions in product supply or distribution, including disruptions as a result of pandemics or
geopolitical events, including disruptions near crucial trade routes; unfavorable trends in fuel costs, foreign exchange rates, foreign labor and material
costs, and other factors affecting the cost of products; a disruption in shipping or increase in cost of our imported products, and other factors affecting
the cost of products; our dependence on third-party vendors and licensors for the products we sell; store closures and effects on the business as a
result of civil disturbances; our ability to renew our license agreements; impacts of the ongoing geopolitical conflicts around the world including without
limitation, the conflict with Iran; other sources of market weakness in the locations in which we operate; the effectiveness of our omni-channel
initiatives; costs associated with shareholder activism; costs associated with changes in minimum wage and overtime requirements; wage pressures;
labor shortages; the effects of inflation; the evolving regulatory landscape related to our use of social media; weakness in the consumer economy and
retail industry; competition and fashion trends in our markets, including trends with respect to the popularity of casual and dress footwear; any failure
to increase sales at our existing stores, given our high fixed expense cost structure, and in our e-commerce businesses; risks related to the potential
for terrorist events; changes in buying patterns by significant wholesale customers; changes in consumer preferences; our ability to continue to
complete and integrate acquisitions; our ability to expand our business and diversify our product base; impairment of goodwill in connection with
acquisitions; payment related risks that could increase our operating cost, expose us to fraud or theft, subject us to potential liability and disrupt our
business; and changes in the timing of holidays or in the onset of seasonal weather affecting period-to-period sales comparisons. Additional factors
that could cause differences from expectations include the ability to secure allocations to refine product assortments to address consumer demand;
the ability to renew leases in existing stores and control or lower occupancy costs, to open or close stores in the number and on the planned schedule,
and to conduct required remodeling or refurbishment on schedule and at expected expense levels; our ability to realize anticipated cost savings,
including rent savings; our ability to realize anticipated cost savings in connection with the restructuring of our information technology functions;
amount and timing of share repurchases; our ability to make our occupancy costs more variable; our ability to achieve expected digital gains and gain
market share; deterioration in the performance of individual businesses or of our market value relative to our book value, resulting in impairments of
fixed assets, operating lease right of use assets or intangible assets or other adverse financial consequences and the timing and amount of such
impairments or other consequences; unexpected changes to the market for our shares or for the retail sector in general; costs and reputational harm
as a result of disruptions in our business or information technology systems either by security breaches and incidents or by potential problems


https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.genesco.com&esheet=54574509&newsitemid=20260721309373&lan=en-US&anchor=www.genesco.com&index=1&md5=625446259ce8f17ac1eac1ec9a2f22fc

associated with the implementation of new or upgraded systems or as the result of the restructuring of our information technology functions; risks that
our efforts to integrate Al into our business operations may not be successful and could result in reputational harm and/or liability; changes in tax laws
and tax rates and our ability to realize any anticipated tax benefits in both the amount and timeframe anticipated; the cost and outcome of litigation,
investigations, environmental matters and other disputes that involve us; and other risk factors as set forth in our filings with the Securities and
Exchange Commission. The Company disclaims any obligation to update or alter such statements.

View source version on businesswire.com: https://www.businesswire.com/news/home/20260721309373/en/
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